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IKT*

Institut fur Kulturelle Teilhabeforschung |
Institute for Research on Cultural Participation

A Independent, publicly funded research institute in Berlin

A Founded in 2020 under the umbrella of the state-owned Foundation for Cultural Education
and Cultural Consulting [Stiftung fur Kulturelle Weiterbildung und Kulturberatung | SKWK]

A Research on (non-)visitors and strategic audience development of cultural institutions:

U Population surveys on cultural activities and visits
U Project management and quality assurance of KulMon® visitor research system

U Accompanying research and evaluations of funding programs and pilot projects,
e.g. "Admission-Free Museum Sunday*

O ) ”  Provides cultural institutions, organizations and cultural administration with
|\ | ‘ = - > comprehensive data-based knowledge on cultural participation, its general

framework as well as its barriers and drivers.
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,»Museum Sunday*“ in Berlin | free admission to museums

A Cultural policy guidelines with focus on cultural participation measures
A ,Museum Sunday“ started as a pilot in the summer of 2021

A Each first Sunday every month museums in Berlin open their doors to the public free
of charge.

A The aim of the initiative is to make museums more attractive and easier to access for
the general public by eliminating the entrance fee.

A Next to the traditional cultural audiences and tourists, the target groups are:

00 V Local population
q—l(m) V Families and kids
A © 'V Students

V people with a migration background or immigrant history
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»Museum Sunday“ in Berlin | free admission to museums
project management and accompanying campaign 2021/2022

A 76 museums participate in programme

A Website:
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A Most venues offer special programming on site.
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A Accompanying overall marketing campaign by
Bureau N, plus specific marketing tools for all
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https://www.museumssonntag.berlin/en

Visitor Research of Museum Sunday | Methodological profile
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Accompanying campaign contributes significantly
to the success of Museum Sunday

Jeder erste Sonntag im Monat
\  infast allen Berliner Museen
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A Museums attract more first-time and
repeat visitors than on a regular
weekend, especially locals from Berlin.

A The accompanying campaign is key to
success of Museum Sunday. It was
noticed by almost every second visitor
(54 per cent).

A Almost all visitors who were familiar
with the campaign stated that they
liked it (92 per cent).

A Just under a third felt "definitely"
encouraged to visit the museum as a
result of the advertising.

A Broad impact of the campaign as it was
equally well received and positively
evaluated by a wide range of various
population groups.



Potential of event-oriented additional programmes A Due to Covid19, hardly any audience

not yet fully utilised during first year development measures could take place
at times.

A If museums offered special
programming on Museum Sundays —
only 14 per cent of visitors knew about it.

A The comparatively low importance of
these “specials” as an explicit reason to

.
A

Source: Eintrittsfreier Museumssonntag in Berlin
(Free Admission on Museum Sundays in Berlin) (IKTf 2022)
n=7576
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